
 

 

 

 

 

Job Description & Person Specification 

Post title: Director of Recruitment, Marketing and 

Communications 

Post No:  

School or Department: CAMS Date created: October 2022 

Grade:  Hours per week: 37 

Fixed term end date (if applicable): 

  Other requirements of the role: 

  Immediate line manager: Chief Operating Officer and Registrar 

Title & Grade of posts line managed by postholder: XX 

 

Job purpose:  

Lead the communications, admissions, marketing and student recruitment (CAMS) department to deliver the 

University’s strategic objectives and targets, whilst strengthening and building NTU’s reputation across all 

demographics and stakeholder groups.  

 

Principal duties and responsibilities: The role will encompass all of the following, but the balance of duties and 

responsibilities will be determined in discussion with the post holder’s line manager: 

 

Student Recruitment and Admissions:  

• Lead, contribute and support new initiatives and admissions strategies to enhance student recruitment to 

meet target. 

• Provide expert advice to the University Executive and Leadership Teams in relation to student recruitment 

strategies, targets and portfolio development. 

• Deliver a range of student-centric and personalised applicant engagement approaches to deliver a best in 

sector applicant experience, including exceptional open day and offer holder day experiences for prospective 

students and influencers. 

Marketing:  

• Champion the ongoing development of NTU’s brand positioning and global brand strategy, ensuring NTU 

continues to develop and strengthen its market proposition. 

• Develop and implement best practice and a digital-first approaches to innovative marketing campaigns, 

demonstrating how they enhance awareness and conversion. 

• Drive the external promotion of our impact, uniting every aspect that NTU has to offer (teaching, research, 

innovation, commercial, student experience, enterprise and business support activity) through excellent 

business partnering and stakeholder management. 

• In collaboration with local partners, identify opportunities to enhance and maximise the City and County’s 

reputation to support student recruitment and business/employer engagement.  

 



Communications:  

• Develop and implement innovative approaches to communications to all our internal and external audiences 

to enhance our reach whilst protecting and building our reputation.  

• Enhance the current student experience by showcasing the very best NTU has to offer, evidenced by internal 

and sector-wide metrics. 

• Play a critical role in NTU’s public affairs and lobbying activities, allowing us to identify opportunities to 

influence and engage with local, regional and national policy and decision making and to orchestrate suitable 

opportunities for partnership communications to further support the University to achieve its strategic aims. 

• Advise on corporate-level communications during crisis / major incident. 

 

N.B. The post-holder may be required to undertake any other duties which may reasonably be required as within the 

nature of the duties and responsibilities of the post as defined, subject to the proviso that normally any changes of a 

permanent nature shall be incorporated into the job description in specific terms. 

 

 

Person Specification 

 

Qualifications 

• A good honours degree or equivalent professional qualification. 

• A higher degree and a management qualification in a relevant subject area would be desirable. 

• Membership of relevant professional body would be desirable. 

Experience 

• Experience of leading and managing strategic marketing and communications ideally in a large, complex 

university with evidence of success in student recruitment. 

• A detailed understanding of student recruitment and conversion activity and evidence of successful delivery 

of growth across UG/PGT/PGR/FT/PT/Apprenticeships/Executive Education. 

• Experience of providing successful communication and engagements to promote organisational success 

across the full range of organisational activities.  

• Expertise in leadership of complex digital and dynamic marketing and social media campaigns. 

• Experience of financial planning and managing significant budgets effectively. 

• A good understanding of the domestic and international context in which the University operates. 

Abilities  

• Excellent communication skills with the ability to persuade and influence internal stakeholders. 

• Able and confident to represent the University externally with authority on all strategic areas not just your 

own portfolio. 

• Significant experience of building effective networks across sector, organisational boundaries and working in 

partnership to develop mutually agreeable strategic solutions. 

 


